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Disclaimer 

1 

This presentation has been prepared by China Huishan Dairy Holdings Company Limited ("Huishan" or the 

"Company") and is solely for the purpose of corporate communication and general reference only. The presentation 

is not intended as an invitation, offer, recommendation or solicitation for you to buy or sell securities or to engage in 

any investment activities whatsoever, or to form any basis of investment decision for any securities (whether or not in 

relation to the Company) in any jurisdiction. All such information should not be used or relied on without professional 

advice. The presentation is a brief summary in nature and do not purport to be a complete description of the 

Company, its business, its current or historical operating results or its future business prospects.  

 

This presentation material may contain forward-looking statements. These forward-looking statements are based on 

a number of assumptions about the future, some of which are beyond the Companyôs control. The Company does 

not undertake any obligation to update any information contained in this presentation (including but not limited to the 

forward-looking statements) to reflect events that occur or circumstances that arises after the date of this 

presentation. Potential investors should bear in mind that actual financial results may differ materially from the 

forward-looking statements contained herein.  

 

The information contained in this presentation is not verified by any independent third party. No warranty or 

representation of any kind, whether express or implied, is made as to, and no reliance should be placed on, the 

fairness, accuracy, completeness or correctness of the information contained herein. The information contained in 

this presentation should be interpreted under the prevailing circumstances. There will be no update of matters in the 

presentation to reflect any significant change in the development. The Company, its directors, management, 

employees, agents or advisers specifically disclaim all responsibilities in respect of any use or reliance of any 

information, whether financial or otherwise, contained in this presentation, and shall not be liable for any and all 

losses incurred (whether directly or indirectly, financial or otherwise) by any person in reliance on any information 

contained in this presentation. 
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2 

Management Team 

Mr. YANG Kai 

Chairman and CEO 

Ms. GE Kun 

Senior  

Vice President 

Mr. SO Eddie   

CFO 

Mr. XU Guangyi 

Senior  

Vice President 

Mr. KWOK Patrick 

Vice  

President 

Mr. CHOU Michael 

Head of  

Corporate Finance 
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3 

Contents 

Index 

Company Overview  #1 

Outlook and Strategies #4 

Results Overview #3 

Update on Operation #2 
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Company Overview 
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Golden Corn Belt 

5 

Business Overview 
Grass to Glass 

Suitable weather, 

particularly precipitation 

Dairy cow farm 

Alfalfa/other feeds plantation 

Liquid milk/milk powder  

production facility 

É Largest commercial alfalfa fields in China (140,000  

mu1  of land, approximately the size of Hong Kong 

Island) 

É Rapidly expanding plantation base. 100,000 mu of 

land for supplementary feeds and in the advance stage 

of securing another 200,000 mu of land   

É Significant cost benefits and feeds with higher 

nutritional value 

É Scaled plantations with fixed rents and  

strategically located in the Golden Corn Belt 

No.1 Market Share in 

Northeastern China 

É Only major dairy company in China 

using solely self-produced raw 

milk for production 

É #1 player and #1 brand 

satisfaction in Northeastern China 

É Brand well known in Northeastern 

China for its quality and safety 

assurance 

É Only IMF brand in China using solely 

self-produced raw milk for production 

É Only company in China with official 

approval for production and sales of 

D90 whey powder 

É Faku milk powder facility GMP certified. 

In process of having all facilities GMP 

certified 

Feeds Growing and Processing Liquid Milk 

Milk Powder and Dairy Ingredients 

A leading 

F&B brand 

from Taiwan  

A China-

based major 

IMF brand  

Note: 1. 1 mu å 666.7 m2  

Unique ñGrass to Glassò 

Business Model  

 

 

Shenyang 

Faku 

Yixian 

Fushun 

Zhangwu 

Dairy Farming  

É Second largest herd in China with 

128,352 dairy cows  

É 54 dairy farms in operation and 12 

under construction 

É Industry leading milk yield 

É Premium quality raw milk with high 

nutritional value 

É Transportation cost savings from 

strategic layout of production base 

/hshtm/hs_PCenter_xq3.html
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Our History 
Vertical Integration Journey 

6 

Chinaôs Most 

Trusted Dairy Brand 

by Consumers 

Established dairy 

products processing 

facilities 

Commenced dairy 

farming operations 
2010 

2011 

ñ  (Huishan)ò 

brand was first 

used in 

association with 

dairy products 

2013 

Liaoning Huishan 

Holdings 

established 

2009 

1950ôs 

2002 

Commenced 

production and sales 

of infant milk 

formula and D90 

whey powder  
Commenced 

operation of alfalfa 

plantation 

Commenced liquid 

milk production and 

sales 

2012 

Mr. YANG began to 

be involved in the 

dairy business and 

had since 

envisioned the 

vertically integrated 

business model  

Issued US$290mm 

EB to financial 

investors led by  

Dr. Cheng Yu-

Tung 

IPO on HKSE in 

September 2013 

Hero Group 

became a minority 

shareholder 

Mr. YANG 

established an 

infant formula JV 

with Hero Group 


